COVER

-The cover features Kristen McMenamy.

-It mentions the return of the iconic 90’'s model.
-Styling : Carlyne Cert de Dudzeele
Photography : Steven Meisel
Makeup : Pat McGarth
Hair : Guido
Kristen wears a hooded jersey sweatshirt by Gucci.

The covers also features text about -

The world’s best eco spas
Interview with afrobeats superstar Wizkid
Sustainable designers

- The cover has minimal text.

- The cover image is a portrait shot with a mix of cool and
warm tones.
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CONTRIBUTOR'S PAGE

NOTICES
This pages is called "Notices”

It introduces the special contributors who |
worked on certain contents of the magazine.

First introduction - Osman Yousefzada,
Designer and Artist. A brief introduction ‘
about his story in London.

Second introduction - Model Amber /

Valletta. Who is the guest beauty
director for this sustainability issue.

MEET & GREET

Introducing the faces
behind this month’s issue

Third introduction - The iconic stylist _—"
Carlyn Cerf de Dudzeele. Carlyn talks
about styling Kristen and working
with Steven Meisel.
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It includes the images of the
contributors and a brief
iIntroduction about them anad
their work for the issue.

The names of the
contributors Is In bold letters
and the rest is italics.

Fifth & 6th introduction -
vogue.com editor Chioma Nnadi
who interviewed Wizkid with

/ Photography by Micaiah Carter.
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photoshoot giving tribute to East
Asian women.
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EDITOR'S LETTER

IEDITOR'S LETTER

help but think how so much of the positivity we are
starting to take for granted in the industry is a recent
phenomenon. Take this month's cover star. Kristen
McMenamy is indisputably the model of the
moment, from her high-profile campaign and
catwalk work, to her impactful cult Instagram
account. She also just happens to be in her fifties,
with a glorious, varied life filled with experience
under her belt, as well as being the perfect fit for
the January issue, a woman who can embody the
spirit of a revolutionary. '
Because mark my words: a revolution is under
way in fashion. There is no more crucial focus for
it than the conversation around sustainability.
Throughout this issue, you will find a great deal of
our focus is on the ways in which we can all consume

Left, from top the
sustainable deswgners
making a difference
in the world, on page 168
Belowe. Afrobeats superstar
Wizkid reflects on his
fourney so far, on page 200
he wears trouser suu
Dior Jewellery, his own

more mindfully, and the new generation of design
and creatives who are rebuilding the industry ny
from the start of their careers.

From the cover story shoot, featuring vintage
vault pieces in the mix, to a deep dive into the wo
of resale (page 164), as well as plenty of key ite
that eam the accolade “forever buy”, there's muct
take in. On page 168, I'm especially excited to feat
the work of 15 incredible designers from around
world who have put respect for the planet’s resow
at the heart of their practice. From By Walid !
Conner Ives in the UK, to Bolivia's Juande lal
India’s Ka-Sha and New York's Bode. their wot
united by oy, hope, and a sensitivity that we wo
all do well to embrace as we contemplate the cort
months, Here's to 2022.

<

<+

The editor’s letter is divided in two pages.

— e gy — ——

The first page

Edward Enninful’'s statement starts with the words “ As a
new approaches...” which is kept much larger in size
than the rest of the paragraphs and the font is in italics.

A picture of Edward is placed beside the paragraphs.

Covering more than half of the page is Kristen
McMenamy’s (who is also the cover star) photograph. It
s left aligned but covers almost the whole page in
width. | feel this is looks good and relevant as Edward
talks about Kristen in his letter.

traditic o 1t that self-reflection and examination

| e, (mce agan mnt an entre i our lhuuy)'ah In

The Second page many ways, 2021 passed in a blur. We began it in

. i s stnet lockdown, spent many months

o then ~ thanks to the rollout of vaccines

. Again 'imuyil that wuv|d I8,

slows still remain). Can all
ring the past 12 months?

ht two-year start to this

* Two pictures from the sustainable designers feature. fo

swri with a new I"J‘,:Hl.ﬂl"lll.

A picture of Wizkid with the picture descriptions and page numbers
above that.

. Continued paragraph from the previous page. He continues talking
about Kristen and other features of the magazine.

« The letter ends with Edward’s signature at the bottom of the page in
a larger size.

s a new year approaches.

EDITOR SRHNNEIK

one that will purvey in fashion and beyond. But
here at Vogue, we are determined to ensure that
pragmatism does not become a byword for caution;
for shying away from bold choices and new ways
of thinking. It was important to me that the first
issue of this coming year did not step softly into
the future. And so - as our cover declares -
a fashion revolution was born

Though the breakneck speed of socal change in

sCCnIt YEArs Imay bring worry for some, | cant > 34



TRENDS PAGE

* [rends pages include -

 Styled images of models in the latest trends by magazine stylists.

« Different products with the brand names and prices.

* How to style products and different styles together. Mentions latest trends.

“High waisted and [loo
sweeping skirls are a chic
addition to anv wardrobe”

LAURA INGHAM, DEPUTY DIRECTOR
GLOBAL FASHION NETWORK

From 960, P

Suhouler Left 8575

Erdem. Delow. §690,
Emilla Wickstead

MAX MARA RESONT 22

The long
GAME

Day or night, 2+ 7. the

mauxi skirl has the power
lo lake you anvwhere

the season’s cosiest
cardigans, think
long and languld

TAILOR NADE

1 beautifully lailored jackel zvi]l pull
logether any ensemble - especiallv a Jacket

£ 1.610, Ralph

double breasted blazer from I(({lph 4
Lauren's enduring Icons collection. Collection

Below: cap
L 200, Totéme

1P 1T orl
The baseball

cap gets a major
upgrade in soft wool
and cashmere -
wear with tracksuits
or lailoring.

DRI M JEINS

New York brand
Khaite has already
reached cult status,

but don't miss out

on its denim
offering. Think ‘90s
non-stretch in all
the cuts your heart
desires. Our pick?

The Danielle, o

high-rise straight
|e% that elongates

ike no other

Be quick, they sell

out fast.

STEP FORIIRD
The a/w Celine show was

a masterclass in elevated
classics. Just add hitops.

CELINE

[HHOLD PLE ISE

Because a bag big enough to
accommodate your la

top, gym kit and
afterdark heels is a B ko

ways welcome.

Right: shirt, £275,
There Was One,
at Farfetch com
Below: watch
£2.500, Hermes

BASIC INSTIN(C 7
Farfetch’s conscious line
There Was One, offer,
everything from shirting
to tees in ecohiendly
fabrics such as Tex
Its compostable swi
tags contain plant
3 ready o sow, loo

=t
k) PEAK TIME

Hermes's Nanluckel
walch has been reimagined
with a Chaine dIncre
silver bracelel. Yes please

HIDDEN GEMS

Hoops, layering chains and delicate
stacking rings. .. these signatures ore
Meijuri’s expertise, and have been an
insider’s go-o for everyday gold, s
and pavé diamonds since 2015 Asa
first UK store hits London’s Marylebons
High Street, the secret is now out



ADVERTORIAL

The
Google
Phone

<5 Pixel 6 Pro
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SPECIAL

LEOMIE;MUNROE & CLARA
sep behind the camera

Edited by Kathleen Baird-Murray

Photographed with
Google Pixel

—— .‘ \ : w
l

 An advertorial is commissioned by a particular brand and only products of that
brand is used for that particular feature/shoot.

 [Inthisissue, Google pixel 6 pro is being advertised with multiple images shot
in that phone.

Photographs by Dannv Kasirve
Stvling by Julia Brenard

SELE TN

FOCUS

Can a photo ever really represent you? Is a piclure truly
worth a thousand words? In a one-of a-kind partnership
with Google Pixel and I'ogue, we invited three modern
lastemakers lo step behind lhe camera of the Google Pixvel 6
lo provide answers lo these questions and share their
unique view on how authentic images connect us all

AT SOME POINT in all of our lives, we've
all likely paused to ponder our self-worth. The
answers to big life questions — who I am? What
makes me uniquely me? — have always been
complex mental rerrain to navigate. However,
in the age of social media, these musings have
been taken to a whole new level. Unattainable
beauty standards are far from new, though the
adverse impacts of our now perfectly pruned
selfie culture, on self-image and in turn self-
esteem, are now undeniable. Increased exposure
to “perfected” images has provided a pipeline to
unrealistic expectations, that oftentimes set us
up to feel self-critical or inadequare.

Despite the effects of this shift towards a
hyper-focused grading of oneself, it would be
disingenuous not to acknowledge the role that
smartphones and the sharing of photos have
had on society’s relationship with personal
imagery. Nevertheless, there is a plus side.

Armed with mini cameras nestled into the
palms of our hands, now more than ever, we can

hone in on, and amplify, authentic representations
of all cultures and creeds.

This balanced intersection between true
representation and technology has been integral
to the creation of the Google Pixel 6 — dubbed
“the world’s most inclusive camera” thanks to
its reimagined features, which allow for authentic
visual representation from the core of the device.

Powerful photos are vital, for they tie us to
memories and lovingly bind us to candid
representations of our truest selves. In a totally
unique portrait series, in partnership with
Google Pixel, Vogue invited three of the most
inspiring creative minds to use the Pixel 6 to
capture one another. The inspirational line-up
— activist and model Munroe Bergdorf, model
Leomie Anderson, and broadcaster Clara Amfo
= lent their unparalleled perspectives to this new
creative endeavour - becoming the people both
behind, as well as in front of, the lens.

With the help of the most advanced Pixel
camera ever, which includes ground-breaking

UL

features such as Real Tone (a stunning updaz
that allows for an unparalleled portrayal of
people and the beautiful nuances of all sks
tones), the resulting portraits are proof posite
of the smartphone’s abilities. What fo!
100, are discussions with Munroe, Leomie u
Clara about how they reinfarce their intems
security, how they bridge the gap berwee
technology and true self — and the benefits o
a robust self-esteem.

By changing up the dynamic berween aros
and muse, these modern creatives delved int
an exploration of genuine individuality -
message that is at the heart of the Goog
Pixel 6. Each of the project’s three muses hav
used their platforms to amplify their true 00
voices, through the telling of stories bot
and of the camera - all with the intent
helping others and themselves ¢
authentically seen.

Conditions apply. For full details, search

Google Pixel 6 now at Store.google.com




ADVERTISING

Advertisements
are
commissionea
pages that
advertise
particular brands.
it's usually a
single page and
IS very similar to
any other ad like
billboards,
campaigns,
soclal media ads,
etc.

About Love

TIFFANY & CO.

CELINE

40 NEWBOND STREET




BEAUTY PAGES

F

THE BODY SHOP
JUMINIUM BOTTLE, £2

STYLPRO BAMBOO
REUSABLE MAKE-UP
REMOVER PADS, £13

& lpro’s brilliant reusable
(emover pads will gently
help take away the day’s

makeup and greally

mpiove your wasle impact

KJAER WEIS LIPSTICK

IN AFFECTION, £44

A we beauty pioneer
K|aer Weis creales
uxutious rehllable
tecyclable palettes and
contoiners for its makeup

This sensual lipstick, in
the shade Alfection, is
also a perlect neutral

colout [J' anyhime

CHRISTOPHE ROBIN
SHAMPOO BAR, £16

Chastophe Robin's shompoo
bar eliminates all plastc -
the only thing you'll need 1o
recycle 1s the paper box
tha! the soap comes in

ILIA TRUE
SKIN SERUM
FOUNDATION, £52

lia will recycle old
L “«""“(. canlainers hom
any brand 1o ensure all

components

g€
broken down F

really beaunfy Qlow, Iry

15 easylouse True Skin

rum Foundation

TALIKA EYE THERAPY
REUSABLE EYE
PATCHES, £51

> 'or thase moments
wher

y ced a litle extra

lalika'’s eye

150 yOu

and can be

he brand's sleek

ISQDI¢ mpact

I1ZZY BEAUTY ZERO
WASTE MASCARA,
FROM £28

This relilloble veqa
masCar ruly performs ond

Jives you maximum lashes
wilh minimum wosle
SANA JARDIN
SANDALWOOD TEMPLE

EAU DE PARFUM, £95

Made with o promise 1o be

nd sustoinability”, 1
fragron nlains ethically
ed red e
| HOURGLASS
CURATOR
PALETTE, £156
Hourglass's ret

NATURAL
BEAUTY

Fogue’s contribuling
sustainabilily editor Amber Vallella
selects her go-lo brands that
Jeel good and do good

Y tart the year off with a new outlook on what it
means to clean up your beauty products. Today
we know that there are more microplastic parucles
on carth than there are stars in our galaxy. Why

does this matter? Because plastic is made from fossil fuels
and it never disintegrates, meaning all plastic ever created
is still somewhere on this planet. More plastic means more
harm to the environment, animals and us, so look to brands
that are taking back old or used beauty products to recycle.
If your favounte brand doesn'’t yet have a take-back
programme, contact them and urge them to do more for
your beautiful world |

Beauty pages are all about latest beauty trends and makeup ideas

often derived from runways and celebrities.

In this Issue beauty pages include di

-

description and prices.

One page is
completely
focused on
skincare and

how to take care
of certain issues

using the
products given
on the page.

A guide to
different
makeup looks
and skincare Is
also given.

BEIUT)

SOFT 1oLl

Ve

NOOD FOOD PR

— -

BEAUTY
MUSINGS

Cultivate a natural look

says Hannah Coates

NENT LENEL SKINC ARE

| the days when natura! vancare mvalved 1mixc1t-vourself
vadayy, we have trailhlaring fermuale Iv.-mdrn,
l hae Emma Lewnhiam, whose naenes ke brand offers planet
t W wltre lucunious skancare that marnies high science
miral ingrediens What oore, Lewnham's brund w ks wath
o create geosduce that deliver et -fevel resules, fast
¢ ol active ingredeenss, inclading plant stem cells
las ranahly packaged, just one of the reasons it 1s

five meamng it othsety mory carbon emassions
ty ben sh 14 i
vl 1t the world. "By rethinkang the truditional

g reliliat products, the whole system would

€ & Dystander of decule that you want 1o do
| wwe the larter,” Lewisham sy
; ok no turther than the Hlum nating Exfolian,
tar : FAHA und BHA 16 exfoliat dead shan cells,
arrowe )i Bower peptadies and mallow woek to stnmulate
i | o, e odun

with the season’s freshest launches,

Peatty Peac),
Cromm Wy
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Jewel

FEAT U RE S ambilions

s the diamond industry searches for ways
to be more sustainable, Annabel Davidson
asks which is the kindest cul of all?
Hlustration by Jaume Vilardell

n n n n n
e e s ; l | ( > ( : r ] xperimental Ukrainian jewellery brand Nomis only uses
‘ a u r | a O | e O W r | | W I laboratory-grown diamonds. Whether they're scattered along
pencil-length pins designed to skewer the earlobe, or
clustered on “earovals” that encircle the ear and rest snug

_J against the skull, all the diamonds in Nomis jewels are man-

made. “We use lab-grown diamonds because it’s the logical choice,”

n n n n
l | says founder and creative director Alyona Kiperman. “They're cheaper,
I | but have the same characteristics as mined diamonds. We're a new
jewellery brand, and they just feel more modern.” The former model

doesn't like to say anything about sustainability. “It all feels like
greenwashing. My work is fast-paced and about linking fantasy and
reality.” It makes sense that Kiperman uses manufactured diamonds,

as well as similarly sourced emeralds and sapphires. She's selling design
and, as with fashion, it’s all about the look.
" At Homer, Frank Ocean’s NYC-based lwaury brand, American lab-

grown diamonds are used in caroonish, cryptic designs alongside silver,
gold and enamel. The Angry Man pendant, in 18-carat yellow gold, is
more than nine times pricier than the same necklace in rhodium-plated
silver — even though both feature lab-grown diamonds. It goes to show
that the value is really in the precious metal, not the stones.

Natural or cultured pearls; an original Matisse or a poster — the
analogies used to compare lab-grown diamonds with their natural
counterparts keep on coming, yet none of them quite fit. The war of

" " ' words between the two sectors, chicfly about which better answers the
. consumer’s growing demand for a more sustainzble product, hardly
helps clear things up, either. However, it needn't be a competition —~

they're not the same thing.
Lab-grown diamonds — created in factories using one of two methods,
cach of which requires extreme heat or extreme pressure — are marketed

1 [ 1 1
with words such as ethical, sustainable and carbon neutral. Mined stones, &
a O u S u S a I I I a I | I I | a S I O | | meanwhile, have moved on from De Beers's 1948 tagline, “A diamond o Seine, designer Gabriela Flearst held her first in-pene®
u is forever”, to promote positive social impact and natural provenance. show for Chloé. For it, she made the collection &7
Pandora made waves in May 2021 when it announced the launch of = presentation — spring/summer 2022 ~ as sustainable &

i i . inclusiv ? re scated 8
its first-ever sustainably lab-created diamond collection, Pandora inclusive as possible. How so? Guests we

c £ D cushions made of Chloé fabric remnants, atop benches of stacked boc
Bnl%uu:.\c; Setin a.l:rlmg silver or Hfmt guld., the pieces are 1ffnrdzbl;, h ‘ O I I S ‘ 1 constructed by Les Bitisseuses, a network that trains women refuge®
casy, minimalist and the sort of thing youd buy for yourself, your kid “Created diamonds fit the segment we are in — affordable jewele” e members are on 4 mission to *advance the integnty of th The clothes were conceived to be environmentally friend! A

ne glorious September afternoon, along the banks of &

‘.J[r):::r);’:md As d:; rr;.cga-br;nd'; CEO "qund" Lacik putit, for the many,” says Mads Twomey-Madsen, VP for ¢ d.;;':“:':’mlk’ymll‘“"\.uxi inspire, educate and protect the ¢ _H‘:S' t‘:;";:"c;‘ll‘:“("" fashion has b‘“;"“‘h‘::;‘]." ‘{‘;’!“}’v:“ﬂ;:' k
. onds arc not only forever, but for everyone. communications and sustainability fmv Pandon. “Lab-grows - ir detractors may say they're trying to keep on makin 3 . P T - introduced t “raft initiative: products dcraf ndeperE
1t that democratising of diamonds that most defines the lab-grown  evolving over many years, and it has come downu U{Pnkf s the but those fortunes are irrevocably IIIIEHW‘HEJ‘WII'\ -.nm‘.“‘ As sustainable practices become the artisans, such a5 the multicoloured sleeveless dress in recyeled b7

sector for Paul Ziminsky, an NYC-based diamond-industry analyst.  has becorne more sidely available » Nosw, et s diamends 2 initiatives to do social good for many people. (And let it b norm for many designers, Dana Thomas crocheted cashmere, or the white cashmere poncho with hand-f

] ]
“Luxury is hase.” . - . . a0 sacy it e Bk blue stripes. Chloé's staples, such as bag, Nams ¢
. }l;u“l:r" is an cmotional pun:hzse. he says. "A mznufzcnutd product  be about 30 per cent cheaper than mined diamonds. “Plus, lab-¢™* ll:t:hxfulwn companics aren't exactly charities - they're like ("7),””’5 how €ayy II.” ’N’Inggreen. :nl:::ltln\::n dcn)::\s:}c,zkﬁ:;iiﬁm :Jr:c:fmr‘“*' ”
:hat as infinite sudppl_\' ?nd. is relatively lr:\t‘-_pn(ed just doesn't pack means we can provide diamond jewellery that has very low impst L :‘;‘;iﬂ" kl"'illl‘-\nv out there to make money.) P ()Ingmpll ,2\’ David Abrahams The soles of Chloé's new footwear line, Lou, were made with Oc*
¢ same emotion, punch for consumers.” Ziminsky also sees a clear  the environment. One of our smaller rings from the Brilliance colk<® A -Arge-scale dumond mining, mainly on the continents of
segmentation within the lab-grown diamond marker. *1 think people N Australi

has a carbon equivalent to a litre of milk.” 3, and in Brazil, Canada and Russia, does hav

' ' ‘ : i ; : ; envar:
will be willing to pay a premium for fully traceable, high-quality, lab- The Natural Diamond Council is an elite club of diam of IIV::;:::;:{":LP:A}:' e £ 8 ikt ~ i
AD-irown factories is

] " " [l % :
gnm:ldumolkh mAd.C' b\'\l_h f‘!lf\\?bl: energy, compared to the cheapest  whose seven members — including De Beers Group, Rio Tinto and | Cristina Villegas, di not the answer, a
possible stones grown in factories in China. Diamond - make up 75 per cent of the world's narural diamond ©f a8, director of the Mines to Markets progran
) ) -
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“You'd never know, bt
iy twist necklace by
[ ] All Blues is made with

recycled materials
Necklace, £950, All Blues

SET PRGN DAY A

London-based
brand ELV
Denim prides
el on being
rer-waste, tming
discanded denim
1o cool new
manifostations
Jouny, £115,
ELV Denim

The rise of

RESATL

The best pre loved fashion is no tonger discovered
only in IR1. Today's Savviest fans are finding
(‘i'('/:l’/,ll'llg' from vintage ilm'u fo Zum. inall : | = ]
corners of the digital shopping space
By Hiie Pithers

* There is another e
feature in this issue FOR LIFE

Embrace the New Year spiril
with our round up of the books, films,

that talks about
sustainable O i

roducts picked

“U'm hyprotised by the graphic boldness of this
blanket by Tekla, which produces its throws |

from Ocko-Tex and W <certified wool -
from New Zealand * Blarket, from £175, Tekla |

Earth friendly finds

r he best advertving campaigns make you want 10 i cavernous warehouses ar suction houses, bt ooline Today's well At One [from Julia Sarr-Jamois
be the woma the bilficard. In 2003, Iwanted 1o dressed fashion fans score gently used Alals dresses on The RealRedl ‘III’.VS“"P'IM‘
be Dana Werl Itap bath, naked " e e Veneta Camsetre hags on Vestiaire Collectsve, vintage Marine Croam [£89]
. MACK CARE wve for a chinestone kisce and nel bouc)é jackets on Heewd, snd wed Hermes Birking on 34t Nt improve
HARMAN ) wned bouclé jackens on Hewi, and pre-owned e X S
B’VC E WILKERSON TH E BE AT GO ES ON bracelers, in Céline's 5 tor Square. They way id-out BNWT ("bought new with ‘o m:n'n‘x‘:l‘n‘:‘
| Spomnr on, estranged 1 dreamt about tf spevifically 10 intemet speak) Zas wer om Depop and secarnd- hand Jean sustainable Bloe
¢ s Si i ; ntha * Wi 8 ~sult & . 3 " o » hiocechnology =
# London’s South Isian DJs, artists and record labels : (”{..l months, th war wililly it LA. G .: ' \\-l~l_r Do lxulu 3 v-.;ln an Bay "Iﬂml ¥ .::; Sto :,‘ I|1’ “:I'J“ 3""‘“ :‘ b
3 2 Pes 2o i) % . = (‘Ml".l'" L2000 = on my peanut saloy s & ot t Years  like new [Dhor Aur Jordans siul 1o Chronolq for lived -in Cartrer Tanks, oles of the 4da H - m
are bringing their cultural heritage to the fore jeer, when itx creator Phoebe Phila announced the was lesving the  malong a brief detour o Dorte for Mini Rodini cast-offs for their kids without disturbing
[} praad in 2017, 1 thoughe of the necklace again. Cunoan 1o see if 1 coold They sell, too. After all, theit original Dier Saddle bag fmm spring s halaney .
track poe down, 1 hut ¢ le. Fifteen mamures barer, | had uncasthed 1 1s woeth 2 prerry penrry since Marie Grezia Chion reisuod 2!

2 German seller on the French resale website Vestiaire Collective making it far too hucrative 10 pa on to & daughter
who was williag 10 part with thes for
sag and orggnal box. Reader, | bought it And t

' spring/summer 2013, 1 rold admiress who e

sense of owpership has changed,” ways Rachel Reaviey, a

Tllhilub\‘ and concerts off the cards for almost rwo years, specubin
was rife over what the cultural landscape might look |
| their retum. The answer arrives in the form of a bold renai

In the 1980 and 1990s, there was a busst of creativity among
British South Asian communities, who built underground scenes and held duyume
events to allow its devotees to party without raising the cycbrows of rradinoed
families. Today, decades later, comes a resurgence of that diasporis

481,37, complete with ty duw

farmer Fogue staffer and board member a1 Hewd, 3 family-run, UK
based resale site with partcularly affluent clientede, (Hews i short for
Hardly Ever Worn Ir; more than 30 per cent of stock on the site has

amois, Fashion =

aecklace’s origin ar & Fague party
never been worn ) *When you've expenenced shopmng o 4 luxury

T'ime was when past-wason deogner wares wo

[ ] [ ] n D collectiv - 2 %
R hm“ colestive Daytimen, led by figures including Yung Sin Back of the wardrobe or donared ro willing rea re-commerce space, it really opens up your customer expectation. Then )
| m‘,“r,',‘\::r::iI{:i”m::-nnk shape during the pandemic with 2 pame that s In the spotlighr. Now, pre-lovel, pre-woe L thrifted and rexdde  you start 10 book at dhungs in your wardrobe, thinking, am | ever going 7
BAcy. Since curating events at Boder Room and Fabric, they o it S Acesen Ao, Coii o actually weae those Dior boots gt w0 online, 80d v long e A ]

with label Chalo, which put out records with a South Asian twist on &
oY SABA SANS ) .End No ID, who spotlight DJs in the community, to create a new South Ass
focused festival, Dialled In in September, Performers and attendees alike ool
a number of venues across Walthamstow, with a mix of streetwear and =
traditional turbans pared with futuristic chains, and bindis crow ming sultry
looks. Periodic club night Cousins at Bar A Ba, run by pioncering DJs M
and D] Basmati, returns bigger than before, clashing continental sounds for
cosmopolitan audience, and artists such as Joy Crookes and Priva Ragu spice RS
tracks with Bangladeshi and Tamil influences. Supported by new online
such as Diet Paratha, its founder Anita Chhiba further boosts the visibilit
fresh, inventive scene mining its cultural hentage to build new worlds o

term that covers all bases, th

" you've taken care of them, they've beld their value, It's a win-win = you
techuncally, it should only be applicd 1o clathes made

tween the past ba financial rewa fexl

good facioe of participanng (o carcular chacs 1 Unge
p produce its lingerie)
mething else, and it feels guilt-free shopping st Gabriela for & che
wd- hand market i projected 1o double Hearst is a win-win sicuation you Bra, $105. Kmickers
xid-free, tnsoc-wrapped couture dress scquired 4t an @ 1 times faster than the broader retail know 1€ going 1o be sustainable Boch Araks deadstock mat .
gl PP S z carthed a1 a fl lothing sector 1o reach £67bn by 2025, accoeding ¢ : ) U ok e =t 00 3 Syl e e
m the one hund, ar 8 moth-hall-sceared ship dress unearthed ara tlea clothung sec ch 467bn by 2023, accocding to a repors by pversize knit - are dresmy * Earvings, £115, Laurs Lomhe
market srall o the other alDara and ThaedUp Why the boom? [ emust be sasd that wamen Sweader, £1.79%0, Gabricla Hearst at Matyhesfushion oo
Far ane thiog, the pre-Joved ifems that fodsy s sevsest hoppers are been buying pre-loved feshion for decades, an fiar back as 1928,
bunting down are often not that old. And the hunt v taking place instance, Brituh Fogar was advering 22 second-hand clothung » ¥

“The hoop is b
to gt it from the

Lombanrdi.

- hand marker 1oslay i distinaly

Ward 99 yean In any case, the rec
owlved from the two categories that "vintage” wied to denote 3
wan binse  over the next five yeans, grow
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“My most-
sed emopis®

“The beat night out
s o good meal with plant emap,
close friends. oo of the pink
wine. and then wibraring
drum wbass or jungie
Music someuhere heart with
Sccaty. Congo Natry the dot
in the best MC ™ underneath
and the
sunflomeer.”
|’ “My huxir gets dry, 40 1
otlhungry. f use the Cantu
| Shea Butter Deep Treatment
Maseue [55] and add olive ol
\ ur coconut ofl, depending on

what we have ih the cupboard

“La Reunion iy a
Brooklyn-based
designer wha
upcycles. 1 haven't
bought anything yet, .~
bt | spend a lot of
e looking and
loving * Shirt, from
£320, La Réunion

“Neals Yard
Purc Essence

Nol Frankincense eau
de parfum [£19] 1s
carthy and atry. [ can
stand full florals.*

“Vivienne Wesrwood

s my firvourite designer
My modelimg hightight
wus walkmg (n her show
and meenng her

60

Tohss (wmre =
et Wo

The bietle baby

hearr: the red

My prrmmer
and | drrve
arnund
Evrup
our wan.

(it w0 empty
there) wan
one of our
[

> o

— 1

“Honeyland (2019)
transports you
another place. It follows
one of the bast wild
bevkepers in the world.
and  fust a really

peoceful, becunyful fitm. ™

o "Charloue ¥
s Dury's Fill, >
Puf Loshey

Meisiverat [32.0] in
gy ol Groi.

I lowe Rrcerford Fuekd
Kinchen hecause the fesd u
loval, agro-ccologic
grown and scosonal

| \ -

- - -
Poppy Okotcha
-
Asamadel, London-bom, South Africa-raised Poppy Okotcs
would find comfort away from the runway via gardening
When she discovered that growing vour own food can inaeas
biodiversity and reduce greenhouse gas emissions (*Whes
you compost, carbon is held in the soil”), it inspirsd th
25-year-old to enrol in 2 Royal Horticultural Society ¢
After spending seven years walking for the likes of Chlet
and Vivienne Westwood, she became an ecological growe
climate actvist and forager full-time in 2016, Now, she's pat
of Devon's Transition Town Totnes, a communiry-led chant
that aims to lessen both energy usage and environmental »
= which, she says, is "aligned with my chmate-change v
Between presenting Channel 4's The Grasr Ganden Reynbstes
and volunteering on community plots, Okotcha has gr
an edible and medicinal plot in her average-sized garden, prot
of "what you can do i an obtanable space,” she expluns “Part
of tackling climate change is acknowledging our power 84
making small changes” Her advice? “Gardens aren't blank pe®
of paper — they're home to 2 lot of life, 50 don't be disheartene®
when things don't go how you expect.” dmel Mubhtar
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Vimdi\ prachtine 4 antiraly
e of Ko iadvivy
watn, mich of i Sthwrw
Cended 1o bunchil, swhich
foan viesd 1o sreane fm by
e wety \nbued il -
ek Iy

ol

tirved (1w ooy, Wcile
pincwe “The olelier ntehe sy
it i <olind Ogerte Ehing

ek ratibly maore - the
curee ghobol covmee aceve”

Lordl Bamwh Parisan

* Interviews are pages about certain
people who are interviewed and often
shot by the photographers and styled by
the magazine’s stylists.

ik

€ that you can gel older, but still
Jeel good abour yourself
I Thear another person complaining

about gelling old rm going lo die”

14 shower

tly maismurises

d 4 Juergen Teller shoot

wife for Self Service

10 yeary ago at y Bryan
Ferry. She fe ranty Braka will rell
edd hard 1o get, on purpose

e in his hand ar the end of

In this issue there are many
interviews done on different types
of artists, social workers and
celebrities.

There is a Q&A type internet
down with model Poppy Okotcha
asking about her favourite
products.

An interview of the cover star
Kristen McMenamy.

108

va ( larine
Wierd, AN ohnf
vl
curryepumett
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“I want the images to raise questions, so that when people look al them,
they question the idea of beauly and see all aspects of it

SPOTLIGITT

T: ‘FIFY N T i Al
IN THE ZONI
4 4 A -~ 4
From Afghanistan to Myanmar, her dispatches have turned CNN's

( 'lm'i_.\x\'(/ Hard into a star. She lalks fear, family and the front line with Kathleen
Baird Murray. Pholographs by Charlolle Hadden. Stvling by Julia Brenard

tis chaos at Clarissa Ward's home. As Fague's shoot with
”l( !L'll‘)\\'nf\{ war I'CPAHICT -Il“l hcf \'hlldr:l‘ nears
completion, rows of tiny shoes for tiny children, rails of
larger sized clothes for their mum, and random pieces
of camera equipment and kit boxes have all taken over what
may or may not have been =1 can't tell - a dining room. Her
wo toddlers = Ezra, three, and Caspar, one — are ushered
out, little foot after little foot pitter-pattering down the
hallway on their way to a mini music class and 1 play date,
nannies in tow. Upstairs in the Notung Hill town house, Ward
gets ready for the next shot. Itis to take place in a playground,
for which the stylist has picked out something a little more
casual a pair of flared, pink Oscar de la Renta palazzo pants,
which are about a foot too long, and 2ft too wide at the
ankles. Clarissa is unsure. “I could always wear
She’s no seranger to chaos = you might even say it's her
comfort zone. As CNN's chief international correspondent,
the 41-year-old British-Amenican multi-award-winning
inum.llm is based in London. Not that she's here all the time.
In the past year alone, she has reported from Myanmar, leading
the first foreign news team permitted to enter the South-East
Asian nation and confronting the military junta as peaceful
protests were violently suppressed. Afterwards, we saw her
in crematoriums in Delhi and crowded Covid-19 wards in
Uttar Pradesh as India experienced its second wave of
coronavirus. And, perhaps most memorably of all, by summer
she was in Afghanistan covering the US withdrawal, arguing
on camera with Taliban leaders about women's rights while
being asked = as a woman = to step aside. The author of a
memotr, On All Front: The Education of a Journalust, and the
winner of nine Emmys and a Peabody Award, in months her
following on Instagram went from tens of thousands 1o just
under 300,000, But what her rapid rise in social media
popularity belies is 20 years of hard slog in parts of the world
most would avoid spending time in Beirut during unrest in
the carly 2000s; covering military action in the Gaza Strip;
reporting on the execution of Saddam Hussein; and delivering
stories from :\lv;mm, Syria, in 2012, where she c\pcncn:cd
repeated shelling, morning, noon and night.
The latter experience was perhaps the one that scared her
1st. “Shelling is psychologically a very challenging thing
al with,” she tells me. “1 was just so scared to leave the
sale house.” News reports take time to craft. “You can't just
go bim bam boom = you have to get a shot from here, a shot
from there, build up a sequence.” Hanging around in Aleppo,
she would wait nervously in the car with the driver. "He was
chatting to me, partly in Russian, and he gave me some

chocolate. Just having that human moment, eating chocolate
ogether and talking about Russia, was soothing. And 1
che, "Well, if 1 go, this is kind of 1 nice ume.” Her voice

drops. “You're not really making peace with death, but at least
! vou can give yourself the illusion that you could make peace

with it, then you get over the fear. Fear can be very erippling.”

In part, her strength of character can be attributed to a
childhood that was privileged, growing up in London the
only child of an American mother, an interior designer, and
a British father, an investment banker. But it was, ar times,
lonely, isolating and unconventional. She had 11 different
nannies by the time she was eight and attended two boarding
schools — feeling like an outsider, an expericnce that taught
her to be adaptable and self-reliant — before heading to Yale
There was no room in the Ward family for that oh-so-English
trait of sclf-deprecation. “T would never be where [ am today
without my mum. Never," the says. Driven ro become a journalist
following 9/11, and with her career newly under way, she
once said to her mother, “I'm happy to be a producer.” Her

mother had other ideas. “She'd say, No you're not. You're meant
to be in front of the camera.’ She taught me to stop being afraid
to step into who I really am, which is harder than you think.”
We've met before, sort of. Ward's biggest following on
Instagram — cven more than in London or New York - 1s
from Yangon, the former capital of Myanmar, where several
months on from her visit, and with the crisis sull far from
being peacefully resolved, many remain indebted to her for
bringing their brutal repression to the world's arrention. Being
part-Burmese, 1 messaged her on Instagram at the time of
her report — with no friendly introductions from friends,
associares or PRs - and ventured a request: would she speak
of her experiences for a fundraising event 1 was organising?
Sure enough, & few weeks later, she interrupted a rare and short
holiday in France, ignored the laryngitis she was suffering
trom and spoke via Zoom to a London audience who were
50 touched by her stories thar they donared generously
*Myanmar was extraordinary in some ways because T've
been in places with despotic regimes before, but I've never
had people opposed to those regimes approach me when
surrounded by security forces,” she says now, of her seven-day
visit. “1 mean, the courage thar rakes is just mental " When
she heard that some of those who approached her with the
three-finger salute = symbolic of their call for democracy -
were snlucqurml} thrown into the notorious Insein Prison,
she demanded the military junta release them, and they did.
*The military was saying, "We're going 1o take you to the
Gems Museum,” and | was saying, ‘I'm not going to any
museumn until you release these people.” Were the junta
perhaps naive in thinking they could present a sanitised
version of their coup? “They don't have a huge amount of
expenience with international media. They then took us to a
second market, which was next 1o a military base, and had
stooges come up to us with two fingers. I was like, "Whar's
that?’ Sull, in that second market, 15 minutes after we arrived,
we got mobbed again by ordinary Burmese people, w aving
three fingers ar us, and saving they wanted democracy”
The generals might also have been caught off-guard becaise
she's female, which Ward says has s advnma,;c;, such as
allowing her grearer access in conservative

cultures like »
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STRONG PROFILE

How prolific hairsiylist Guido Palau’s unique flair
has taken rool in a new book. By Jessica Diner

tstarted fairly innocuously: a quick
snap on an tPhone, some six years
ago, backstage at an Alexander
McQueen show. The image was of
a male model's side profile, and it was
taken by Guido Palau, so that he could
document the asymmetric chopped bob
he had just created. The British-born,
New York-based hairstylist decided to
post the picture to Instagram (it was
his first on the platform), and then he
shared some more. The remit was always
the same: a model snapped from the
side against a neutral backdrop. Likes
poured in and soon the #hairbyguide
hashtag was born, Today, Guido's feed
documents the profiles of the myriad
models he has collaborated with, either
bukmgc at shows, on set at shoots or
artests in his studio. Search the hashtag
and more than 6,500 posts reveal other
haurstylists recreating this format to
th:mc:m their own work in homage,
Taking pictures backstage became
my way of scrapbooking,” Guido, who
15bo & Fogue contributing beauty editor,
explains. “To me, these weren's l;mum.
They were more like sketches or a diary,

Quickly snapped before models walked
the runway. It be

came a way of creating
authentic new ¢

ontent for social media,
outside of editorial, that people seemed
' connect with,” What starred as
Penonal repartage, very swiftly became
48 everyday part of his h;}mvlmg
schedule, with dedicated sittings to

shoot madels, friends and strangers in
side-view. No lighting, no make-up, no
styling: just Guido, his phone and his
model. *I have always loved profiles in
the style of classic portraiture or old
cameo brooches. I'm attracted to the
information you get from viewing
someone side-on and, for a hairdresser,
unless the hairstyle is really big, how
clse do you see what is going on at the
back,” says Guido, whose 30-year-plus
career includes some of British Vogue's
most celebrated covers = among them
Lady Gaga, Naomi Campbell, Adele
and, this month, Kristen McMenamy.

Now, what began as a passion project
on social media is being immortalised
in a book. #HairTeses is a 132-page
curation of his most-loved snaps, some
of which have never been seen, each
with its own story. The images range
from old Hollywood glamour to
androgyny, romance and more - all with
his quintessentially Brinish twist.

“I feel like my Britishness is what
defines my approach,” says Guido.
“Itis always a punky idea of something
classic. I want the images to raisc
questions, so that when people look at
them, they question the idea of beauty
and see all aspects of it. My work over
all these years has never really changed,
it's just the medium on which it is
being seen has.” -
#Harr Tests, by Guido Palau (1dea Books,
£65), is out mow, at Dover Street Market

Hatr by Guido
as coptured by
Steven Meisel -
n Vogue above
from lefe. Newwt
Campbell in
March 2019,
Kata Gerber's
March 18 whooe
Left: Achenrin
Madit, April
M21 Below,
left: Aprl
2020 Jodie

Comer stomy
another image

of Achenrin, also
from Apnil 21
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FASHION EDITORIALS
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* A fashion editorial is a =
series of 6-8 fashion or | ==
beauty images based on a
particular theme.

e Thisissue’s fashion
editorial 1S about relaxed
fashion with an edge.

o Styled by : Kate Phelan
Photography : Scott Trindle

* A lot of colourful and
neutral pieces are paired

together. Dramatic /[ 0]3[\ P e —

makeup (,(l/)[/[d ' |

* A feW out d Oor s h ots Iccording to the resort collections skilfully
again st the sun and a few lailored items witha relaxed edge are lop

of the agenda. time 1o hitthe pavement.

St U d IO S h OtS ] Photographs by Scolt Trindle. St viing by Kate Phelan
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LAST PAGE

 [The last page is calle
Vogue asks.

e |tis a Q&A interview
with Aurora James.

e Questions like “ what
would you do” are
being asked here.

e Questions about her
beauty routine,
favourite books, travel
suggestions, etc.

VOGUE ASKS

Name an art book e Pocr

that you looe l I 1\' \

Nim Walker: Srory -

Teller /‘ Thames &
Huwdson, £35]

STe illi\\".» A

Do you have a favounte

scent = Y[ mix my oun
or Tom Ford Oud
Wood [£178]."

How would you spend
a day with your friend |
Bethann Hardison = . L ' I
“Gossiping by the

pool at Los Angeles'’s = : ' l " L 3

Sunser Tower Horel.” \
) .
p - L 2= W\ !
¢ E\ ",-ﬂ i\
.?_ T _Lq P \é
( = - -

= %‘\\ “_'

=

F What's the
\ ultimate party shoe=
“My Brother Velhies Bike
Q o shoe ts comfy enough
~A

to cycle home in ™
Sandals, from £3159,
Bruther Vellies

I'm in LA for the weckend, what should | do?
Visit the botamcal gardens in Pasadena
and the Getty Museum, and try the lavender
we-cream at Mashoi Malone’s.”

| NS

Describe your
beauty routine

“Dr Barbura S»T ,G-.R-.M
Sturmn Darker .
Skin Tones

Foam Cleanscr
[+45]. Vintners -
Daughter Actiee
Bowarmcal Serum
[¥175), Nars i
Blush [£26] and AT P SRER
Dor Addsct Lap oo
Glow [£30] ™

i"‘)
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|

M

’

.
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If you were allowed to raid anyone in the

world's wardrobe, whose would 1t be?

Diane von Furstenberg's, for a buffalo-print
wrap dress.

Name the chicest
place for dinner

in New York®

Altro Paradiso

in SoHo for the

cacio e pepe.

Where do you go
for one-of-a-kind

furniture?

Galene Half in LA,

Describe your go-to
Hotw did you keep yvour cool winter outfit?

at September'’s Met Gala with 1 love 2 minidress with

Alexandra Ocasio-Cortes?
“Really deep breaths.” thigh-high boots.

What wé
a James

tthe Brother I'elliesy

You have five minutes to get ready,

what do you put on?

A vintage Dior Bar Jacket and

over-the-knee boots.

How do you lift any room in a house?

Vintage paper lamps by Ingo Maurer

Do you have a scented candle of choice?

Cire Trudon Abd El Kader.

Someone’s imitating my style, what do [ say?

It depends if they're copying you in your high
school, or they're copying you at Zara

What was your greatest-ever fashion purchase?
My Tom Ford Gucci bamboo watch

Is there a piece of jewellery that’s suitable

for every occasion?

A gold-mesh collar necklace.

What's the worst cliché in fashion?

“Get the look for less.” -

CAMAPLNE 1Y TOMACSTIAY BLAMUMLA o CBUMANTIAMN X MY, CTTY IMALEN, MIXELATE "ns




